
I
nside the eclectically adorned Anthropologie store on 
Granville Street, a small display of handmade-in-Van-
couver mirrors sits beside a neat stack of mass-produced 
soaps. The juxtaposition is lost on most shoppers, but 
placing locally made objects among the store’s regu-

lar collections is an intentional marketing strategy. In an 
attempt to capture the charm and exclusivity synonymous 
with locally made goods, large chains are trying to differenti-
ate their brands and endear themselves to local communities 
by stocking items handmade by local artisans—and bumping 
the retail price points on those items up to four times higher 
than the wholesale cost.

In 2012, rapidly expanding retail chain Target started 
featuring in-store mini-shops stocked with boutique items in 
their U.S. locations. (The company was unavailable to com-
ment on whether this strategy will factor into any of its 19 
new stores opening in B.C. through 2014.)

For B.C.-based Save-On-Foods Ltd., the commitment to 
carrying local foods transcends the selling-local marketing 
ploy, as seen in how it deals with independent businesses. 

“We take a look at each of the operations and work out 
something that will work for them and work for us. If you’re 
going to work with small companies, you can’t just say  
‘This is what we do,’” says Darrell Jones, president of  
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